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Please indicate if you are:

NO
A person under the age of 18

NO
A representative group/organisation of businesses that sell tobacco 

NO
An owner or manager of a business that sells tobacco products

NO
An employee of a business that sells tobacco products

NGO
A professional association or non-government organisation 

NO
Involved in the tobacco industry other than by retailing

YES
A health group or organisation 

NO
A health or medical professional

NO
A teacher, educator or youth worker 

NO
A union

NO
Involved in the advertising industry

Additional comments included?

YES – see submission following

Victorian Tobacco Control Strategy Submission

C/o Tobacco Policy and Programs Section

Department of Human Services

By email to  tobacco.policy@dhs.vic.gov.au


September 18, 2008

Dear Tobacco Policy and Programs Section,

Protecting Children from Tobacco
Given that the large majority of smokers start smoking before they turn 18, and that most smoking-related deaths occur in people who started smoking before they turned 18, our organisation supports strong measures to prevent children from taking up smoking.

To achieve this, and to protect children from the dangers of secondhand smoke, we wish to express our support for the Victorian Government’s proposals to:

· ban the display of cigarettes in shops;

· ban smoking in cars carrying children;

· ban smoking on school grounds;

· ban the sale of cigarettes at temporary outlets;

· ban cigarettes targeted at youth; and

· increase penalties and strengthen the enforcement of laws banning sales of cigarettes to minors.  

We would like to emphasise our very strong support for a total ban on the display of cigarettes in shops within 12 months – we do not feel a reduction in size of displays to one square metre is adequate. Such a reduction would have little if any impact - as children, as well people trying to quit, would continue to see cigarettes whenever they enter a store.

Shop display, as tobacco companies have acknowledged, is a powerful form of advertising - and independent research shows that it predisposes children towards smoking. Once they start smoking, the continued promotion of cigarettes from tobacco displays can also make it hard to quit. 

There are many “legal” and “normal” products that are quite rightly restricted from view, especially to avoid promotion to children. Thousands of pharaceuticals must be stored out of sight by law.

Independent surveys have shown that a total ban on retail display has the strong support of the community. Despite tobacco company misinformation, there is no independent evidence from anywhere in the world that a tobacco display ban will drive any retailers out of business, disrupt market share between different types of retailer, or interfere significantly with customer brand choice. A recent worldwide research review of retailer group arguments against this measure concluded that they were “contradictory, flawed and unsupported by evidence”.

Please see evidence at  www.ashaust.org.au/lv3/action_POS.htm
We would be happy to provide further information as needed.

Yours sincerely,
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Stafford Sanders, Communications Officer

Action on Smoking and Health (ASH) Australia

153 Dowling St  Woolloomooloo NSW 2011

Ph. (02) 9334-1823    staffords@ashaust.org.au 

ASH Australia is a partner in the Protecting Children from Tobacco coalition at www.ashaust.org.au/lv4/ProtectChildrenEndorsements.htm 

