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    Submission from Action on Smoking and Health (ASH) Australia

We welcome the opportunity to comment on the proposed measures to restrict point of sale tobacco displays. This is first and foremost an issue of protecting children from tobacco smoking. With more than 205,000 Australian children currently smoking regularly, the current review is timely and welcome. 

ASH Australia is a national health organisation established to reduce deaths, disease and disabilities caused by tobacco products. Founded and funded by the Cancer Council NSW and the National Heart Foundation, Board members of ASH include Dr Andrew Penman (CEO of The Cancer Council NSW), Maurice Swanson (CEO of Heart Foundation WA), Professor Simon Chapman (Professor of Community Health, University of Sydney), Dr Stephen Stick (representative of Royal Australasian College of Physicians) and Associate Professor Matthew Peters, a Thoracic Physician at Concord Hospital and Chairman of ASH. Anne Jones, Chief Executive Officer since 1994, is a policy adviser on tobacco control in NSW as well as all other jurisdictions in Australia. 

Comments on the proposals

ASH welcomes the recommendations to restrict tobacco displays, but believes the proposals do not go far enough. We believe there should instead be a requirement to move all tobacco product displays out of sight.

Retail outlets are now the main place where children, young people and recent quitters are regularly confronted with prominent tobacco product displays. 

Banning displays of addictive, lethal products in shops, as part of a comprehensive strategy, is ethically and socially responsible: it will help reduce the uptake of tobacco by young people, assist recent quitters in avoiding relapse, and will signify that governments take the dangers of tobacco seriously. Evidence confirms that tobacco products are a form of advertising, retail settings are the main channel for promotion and adolescents who see retail marketing at least weekly are more likely to experiment with smoking (refer “Out of Sight” policy endorsed by all major health groups at www.ashaust.org.au/lv4/POSposTCCA.doc)

Many other legal products are stored out of sight. The rights of smokers will not be impaired - over 80% of them know their brand and are not influenced by displays. 

The argument that sales will fall, compromising the welfare of small business, is unjustified. What individuals do not spend on tobacco products, they will spend elsewhere. Improved health, with reduced health care expenditure and greater workforce participation, has the potential to increase rather than decrease expenditures at small and medium-size retail businesses. 

Most importantly, contrary to the misleading assertions of tobacco retailer organisations (see our attached factsheet “The Truth about retailer claims”), retail displays predispose children to smoke. This is confirmed by the latest study (May 2006) from The Cancer Council Victoria, in Health Education Research:  

Wakefield M et al, “An experimental study of effects on schoolchildren of exposure to point-of-sale cigarette advertising and pack displays”, in Health Education Research  (May 15, 2006) - abstract at http://her.oxfordjournals.org/cgi/content/abstract/cyl005v1   
Our comment: ASH media release at  www.ashaust.org.au/mediareleases/060602.htm 

Another measure we would urge the South Australian government to consider would be to ensure that staff selling tobacco are 18 years of age or over - as has been done with the sale of alcohol (see our attached factsheet “Why children should not sell tobacco”). 

Attached: Factsheets x 2
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