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Youth in Australia call for plain packaging to put an end to the
tobacco industry’s most powerful form of advertisin g

A survey released today (Friday 27 March 2009) on National Youth Tobacco Free
Day has revealed more than 68 per cent of young people wanted to see tobacco
products in plain ‘generic’ packaging.

The Australian survey of more than 580 young people aged 10 to 25 years,
demonstrated strong support for calls for plain ‘generic’ cigarette packaging in
Australia.

National Youth Tobacco Free Day spokesperson and Chairperson of the Australian
Network on Young People and Tobacco (ANYPAT), Ms Sally Hounslow urged
governments in Australia to listen to what young people were saying, and take action
to introduce plain tobacco packs.

Ms Hounslow said packaging was the front-line of product branding and was openly
recognised by tobacco manufacturers as a form of advertising in its own right.

"Colourful and clever new cigarette pack designs constantly enter the market and
represent a deliberate marketing strategy to recruit young people to smoke,” Ms
Hounslow said.

Becky Freeman, Researcher at the School of Public Health, University of Sydney
said "the latest designs in cigarette packs bear an unmistakable resemblance to
other youth friendly products like iPods and cell phones. Bright colours, metallic
finishes, slim and sleek shapes - all serve to convince young people that cigarettes
are a fashionable accessory rather than the deadly vehicles of addiction

they truly are."

Ms Hounslow stated that “plain ‘generic’ tobacco product packaging would put an
end to the tobacco industry’s most powerful form of advertising, and stop the pack
from being used as a mobile mini billboard to promote their toxic and addictive
products, particularly to young people.

“To help smokers quit, and prevent young people from starting to smoke, all cigarette
packs should be sold in plain "generic" packs, in an unappealing prescribed colour
and shape without logos, texts, trademarks or attractive decorative design features.

“Full colour graphic health warnings should feature on 90 per cent of the front of the
packet.”

National Youth Tobacco Free Day 2009 (NYTFD) is on Friday 27 March.
NYTFD is an annual initiative of the Australian Network on Young People and Tobacco (ANYPAT).
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ANYPAT urges young people to continue to show their support by going to
www.OxyGen.org.au/nytfd/ to have their say about plain packaging of tobacco
products. The survey results will be sent to the National Preventative Health
Taskforce to support their proposal to introduce plain packaging as part of Australia’s
National Preventative Health Strategy. Federal and state Ministers for Health will also
be made aware of the results.

Tobacco kills around 15,500 Australians every year, and most of these deaths will
occur in people who started smoking before the age of 18 years.
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National Youth Tobacco Free Day 2009

To mark National Youth Tobacco Free Day, young people are invited to go to the NYTED
website to tell us if they think tobacco packaging should be plain for the chance to win signed
Hilltop Hoods merchandise and $300 JB Hi-Fi vouchers. The competition closes at 5:00pm on
17 April 2009. A ‘new’ look OxyGen website www.OxyGen.org.au, will also be launched on
NYTFD. www.OxyGen.org.au aims to support young people to make informed decisions
about smoking in a fun and interactive way.

Additional Background Information

Plain packaging would require the removal of all colours, brand imagery, corporate logos and
trademarks, permitting the tobacco companies to only print the brand name in a specific size,
font and place, in addition to required health warnings and other legally required product
information such as toxic chemicals, or package contents.

An example of what a plain cigarette pack might look like is below:
(please note, full colour graphic health warnings feature on 80 per cent of the front of this
example)

Image source: Quit Victoria

For more information on National Youth Tobacco
Free Day 2009,

see NYTFD website or NYTFED Background
Information
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