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YOUNG WOMEN & SMOKING 

CAMPAIGN UPDATE – FEBRUARY 2003

All smokers are at greater risk of a range of chronic and disabling conditions due to their smoking. However, women who smoke also face a higher risk of a number of unique health problems, such as cervical cancer, reduced fertility, menstrual problems and difficulties with pregnancy and childbirth. Despite these issues, the prevalence of smoking among young women aged 18 to 29 remains higher than that for the general adult population.
Each year around 6, 000 Australian women die prematurely due to tobacco-related illness. These women are mothers, daughters, sisters, aunts and grandmothers. While the rate of lung cancer in men in Australia is declining, it is increasing in women. Lung cancer is currently the second most common cause of cancer death in Australian women after breast cancer.

The next phase of the Cancer Foundation of WA’s ‘Make Smoking History’ Campaign will be launched on Monday 17 February 2003 and will target young women aged 18 to 29 who smoke on a regular or occasional basis. Qualitative research undertaken in May 2002 to inform the development of this campaign found that while young women are aware that smoking is harmful, they have less understanding of the urgency to quit and hold misconceptions about quitting and risks associated with smoking. 

The campaign aims to promote the message that it is never too early for cigarettes to cause damage and the time to quit is now.

Key Dates

The launch of the campaign is planned for Monday 17 February 2003.  The campaign media advertising will run from Monday 17 February to Saturday 14 March inclusive.  

Media Advertising 

The three television advertisements developed for the campaign will be broadcast on all metropolitan and regional commercial stations from Monday 17 February to Saturday 14 March 2003.  The three 30-second advertisements feature a real patient called Jenny, a 42-year-old who has terminal lung cancer after many years as a smoker. Jenny has three sons, one of whom is only four years old.

A press advertisement will appear in the West Australian and select regional press.  The advertisement emphasises that while smoking has been marketed to women as a symbol as glamour and independence, in reality it symbolises dependence and sickness.

The dates for the press advertising are: 

The West Australian

Wednesday 19 February, Saturday 29 February, Friday 7 March 

The Albany Advertiser

Tuesday 18 February

Great Southern Herald

Wednesday 19 February

Billboard advertising promoting the campaign message, ‘Make Smoking History’ continues to be posted on unbooked Australian Posters’ sites throughout the metropolitan area as a community service to the Cancer Foundation of WA (CFWA). The advertising commenced August 2001.  Currently, the posters are displayed in a number of prominent sites in the CBD and adjacent suburbs. 

Community-based Support Strategies

Information about the campaign will be distributed to health professionals and key agencies that provide advice or services to young women.

Articles have been placed in the issues of:

Re-Script (Pharmaceutical Council of WA)

The Guild Bulletin (The Pharmacy Guild of Australia, WA Branch)

Medicus (Australian Medical Association, WA)

Newsletters of the Divisions of General Practice in WA (various)

Campaign information and resource kits will be distributed to:

	· Quit WA and the Quitline

· Cancer Helpline

· Alcohol Drug Information Service

· Rural community health and primary health service managers

· CFWA regional education officers 

· Department of Health regional education officers
	· King Edward Memorial Hospital: Health Information Resource Service for Women, Adolescent Clinic, Chemical Dependency Clinic 

· Ngala Family Resource Centre

· Drug & Alcohol Service

· Australian Medical Association (WA)

	· Family Planning WA

· Perth Women’s Centre

· Women’s Health Care Association

· Women’s Health Resource Centre – Geraldton

· Fremantle Women’s Health Centre

· Gosnells Women’s Health Service

· Armadale Pregnancy & Childbirth Resource Centre

· Midland Women’s Health Care Place

· Women’s Healthworks
	· Royal Australian College of General Practitioners (WA)

· Divisions of General Practice in WA

· Pharmaceutical Council of WA

· Pharmacy Guild of Australia (WA)

· Healthway 

· National Heart Foundation (WA) 
· Australian Council on Smoking and Health
· Asthma Foundation of WA 

· Other state and territory Quit campaigns and Cancer organisations


The kits comprise a covering letter, campaign update, fact sheets, sample resources and order form, as well as proforma articles targeting health professionals and young women for use in local newsletters.

Regional Involvement

CFWA regional education officers (REOs) have been briefed on the campaign and provided with a stock of resources.  REOs will be encouraging regional interest and involvement in the campaign.

There will be a boosted media presence and complementary public relations activities in the Lower Great Southern Health Authority (LGSHA) region thanks to sponsorship support from the Authority.

Public Relations

Additional publicity for the campaign will be sought through the West Australian, Sunday Times, community newspapers and various women’s magazines. 

To personalise the campaign message, young women who have quit smoking have been recruited to take part in campaign media publicity (metropolitan area, and LGSHA region thus far).

Interagency Involvement

Briefings will be provided to key tobacco control contacts who will be encouraged to lend their support to the campaign.  They include Asthma Foundation of WA, Australian Council on Smoking and Health, Australian Medical Association, Healthway, National Heart Foundation and Quit WA.

Resources

Campaign resources include 

· Women and Smoking fact sheet;

· Tobacco Industry Targeting Young Women fact sheet;

· Qualitative Research on Young Women and Smoking fact sheet;

· Quitting Smoking fact sheet;

· Myths about Cigarette Smoking fact sheet for young women;

· ‘funky’ fact sheet for young women;

· ‘Make Smoking History’ bumper sticker;

· Quit kit; 

· Campaign poster.

*Limited quantities of resources are available through the Make Smoking History Campaign and  CFWA Regional Education Officers (REOs).

Referrals

Quit line 

131 848

Cancer Helpline 
131 120

If you have any inquiries concerning the campaign, contact:

	Denise Sullivan

Director Make Smoking History Campaign

Tel. 08 9212 4369

Fax. 08 9212 4399

Email. dsullivan@cancerwa.asn.au
	Susan Stewart

Senior Project Officer

Tel. 08 9212 4370

Fax. 08 9212 4399

Email sstewart@cancerwa.asn.au


To order resources, contact:

Ciara O’Flaherty

Assistant Project Officer

Tel. 08 9212 4371

Fax. 08 9212 4399

Email dcrick@cancerwa.asn.au
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The ‘Make Smoking History’ campaign is an initiative of the Cancer Foundation of WA and is proudly supported by Healthway and the Department of Health

C:\Documents and Settings\staffords\Local Settings\Temporary Internet Files\OLK2B\30121dc1_YWSC February Campaign update.doc

