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Visibility of retail tobacco product displays from public places 

Action on Smoking and Health (ASH) Australia, October 24-26, 2007

Locations:   
George St Sydney CBD   (Haymarket – Circular Quay)  
24/10/07



Marrickville Metro Shopping Centre


26/10/07


Macquarie Centre, North Ryde



26/10/07



Gladesville Shopping Village



26/10/07

Survey conducted by: Anne Jones, Stafford Sanders (ASH Australia); 
Erik Lewerenz, Gabrielle Dean (Macquarie University student volunteers)

	TOTAL TOBACCO-SELLING SHOPS 
( / TOTAL SHOPS IN SAMPLE)
	SHOP TYPES

S= SUPERMARKET

C= CONVENIENCE

L= LIQUOR

N= NEWSAGENT

or NEWSSTAND

T= TOBACCONIST

0= OTHER
	TOBACCO VISIBLE FROM PUBLIC PLACE OUTSIDE SHOP?

YES/NO
	TOBACCO VISIBLE FROM INSIDE SHOP?

YES/NO
	DISPLAY ASSOCIATED WITH KIDS STUFF 
(eg lollies, toys, magazines?)



	Total: 38 (/500+)

Suburban

(not including 
George St City):

15 (/378)  

= 3.96%

	Total incl. City:


S = 6

C = 15

L = 2

N = 6

T = 6

O = 3
	Total incl. City:

33 (/38)

= 86.84%
	Total incl. City:

36 (/38)

= 94.74%
	Total incl. City:

33 (/38)

= 86.84%


Summary of results:

· This survey indicates that for someone doing an average weekly shopping trip for food and consumables, exposure to tobacco displays would be unavoidable and would be likely to occur in at least one and more likely several locations in a single shopping centre or street during a single trip.

· In the suburban shopping centres, almost 4% (1 in 25) of shops sell tobacco products.  In the smaller centres (e.g. Gladesville), the percentage is as high as 11% (1 in every 9 shops).  In the city, the percentage of shops is difficult to calculate (because of office buildings, arcades etc); but on George Street facing the street at ground level between Haymarket and Circular Quay (2.1km), there are 23 shops selling tobacco products – i.e. one tobacco seller every 91m.

· 87% of shops selling tobacco have these displays visible from outside the shop – from the street or shopping mall. 95% have the tobacco displays visible from within the shop.

· 87% of shops feature displays in close proximity to child-associated products – sweets, magazines, toys, sporting or school supplies. Many tobacconists in particular feature prominent tobacco product displays highly visible from outside the shop and in close association with children’s toys, novelties and sporting items.

· Many shops (including Woolworths) have some of their tobacco displays placed low, at the eye level of a small child, and near child-attractive healthy food promotions.

· Some shops have tobacco displays close to health-related products or charity promotions. 

