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Tobacco displayed at retail outlets is a powerful form of advertising, and encourages children to smoke. The arguments for ending this promotion are very strong…
· All states and territories should adopt legislation as soon as possible to end tobacco promotion at all points of sale – including wall and counter-top product displays. Children should not be exposed to tobacco promotion. Cigarettes should not be displayed like lollies or football cards.
· Strong independent research evidence shows retail display predispose children towards smoking, and makes them more likely to begin and to continue smoking.  See major 2009 study of 28,000 NZ children by Paynter et al, doi:10.1136/tc.2008.027482  Tob. Control 2009;18;268-274 at http://tobaccocontrol.bmj.com/cgi/reprint/18/4/268   See also Australian study by Wakefield et al (2006, Cancer Council Vic); and worldwide research review by Paynter & Edwards (ASHNZ, 2007)
· Retail display of tobacco products is a powerful form of advertising – which operates 24/7 and offers an immediate sale. The tobacco industry knows displays aim to “stimulate trial purchase and re-purchase.”   British American Tobacco marketing guide, p. 11 at  www.library.ucsf.edu/tobacco/batco/html/14100/14109    See response in this kit by ad expert John Bevins 
· Shop display undermines attempts to quit smoking by tempting would-be quitters (including children and pregnant women) into “impulse buying”.  Wakefield at al (2007), Cancer Council Vic

· Many legal, and less addictive and harmful, pharmaceutical products are kept out of sight. Other drugs of addiction are required to be kept in locked safes.  
· Putting tobacco totally out of sight in shops is a worldwide trend. Tasmania, NSW, ACT, Victoria and WA have legislated for it; other Australian jurisdictions have proposed it. Iceland, Thailand, Ireland and several Canadian provinces and territories have legislated. 
Thompson G et al, report for Cancer Society NZ and ASHNZ, Nov 2007 
Latest update at  www.ashaust.org.au/lv3/action_POS.htm#STEPS%20IN%20THE%20RIGHT%20DIRECTION 
· Australia is obliged by its ratification of the international Framework Convention on Tobacco Control to undertake a comprehensive ban on tobacco advertising and promotion.
See Article 13 (2) at   www.who.int/tobacco/framework/en/ 
· Retail displays of tobacco may encourage break-and-enter theft; putting tobacco out of sight may discourage this.   Canadian Cancer Society, July 2007
· Public support for a retail tobacco display ban is strong: nationally, 73.6% (and rising). National Tobacco Strategy Household Survey 2007, Table 4.1    In NSW, almost 90%. 2007 NSW Smoking & Health Survey

· Any loss of revenue from tobacco sales will be countered in the short term by rapid transfer of spending to other consumables; and far outweighed in the long term by massive health savings from lower smoking rates.   Junor et al (2004), Cancer Council NSW
      [image: image2.jpg]


 [image: image3.jpg]



If every child smoker is one too many, 
then every square metre of tobacco display is a square metre too much.
Why tobacco displays should be banned








