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On September 1, 2009 the Preventative Health Taskforce report on tobacco, alcohol and obesity, “Australia: the healthiest country by 2020”, was released by the Australian Government. Chapter 4, on tobacco
, makes recommendations for reducing tobacco’s toll of deaths, diseases and costs.  On the same day, British American Tobacco Australia (BATA) made its response to the report in a news release.
 Neither of Australia’s other two major tobacco companies, Philip Morris or Imperial Tobacco, responded publicly.

Below are the key claims in the BATA attack, and the facts about each claim.

BATA says:  
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FACTS:

BATA’s “tens of thousands” of tobacco employees include many working in shops selling a range of other products that don’t kill people when used as intended. When people stop buying tobacco they transfer their spending to other consumable items that contribute to employing tens of thousands of people.
Of Australia’s 3 million smokers, more than 80% made their so called “informed choice” when they were children.
 

BATA wants:      
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FACTS:

The tobacco industry has long advocated such programs as its part of its Corporate Social Responsibility policy to open doors and gain credibility with governments. Independent research confirms that tobacco industry-promoted “youth prevention” programs are ineffective and can even encourage young people to smoke.
  A more effective measure to reduce smoking rates of young people has been to reduce smoking rates in the adult population. The tobacco industry knows this and for decades has targeted the youth market. 

BATA wants:      
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FACTS:

BATA has opposed the adoption of such laws when they have been proposed to state/territory reviews as it prefers  that all legislation conform with the weakest jurisdiction’s laws. BATA’s parent company BAT has admitted that 
that point of sale display, just like other advertising, aims to promote recognition and interest, and “stimulate trial purchase and re-purchase.” 
 

BATA wants:   
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FACTS:

Australia has ratified the WHO Framework Convention on Tobacco Control whose Article 5.3 commits governments to prevent tobacco industry interference in public health policies.
 The Article 5.3 Guidelines state that “There is a fundamental and irreconcilable conflict of interest between the tobacco industry’s interests and public health policy interests”. BATA is countering the Treaty on many fronts - including by seeking to be a key member on the Federal Government’s Tobacco Consultative Forum. 
BATA says:
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FACTS:

Increasing the price of cigarettes is the single most effective method of reducing demand for cigarettes since higher prices induce some smokers to quit and prevent others – particularly young people and the poor, who are the most price sensitive – from starting. On average, increasing the price of a pack of cigarettes by 10% would reduce demand by about 4% in high-income countries and 8% in low-to-middle-income countries.  In a 2009 survey of Australian smokers, 74% said they would quit if cigarette prices were increased by 50%. 
   
BATA says:
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FACTS:
Tobacco companies argue that price increases will harm low income earners. Research shows, however, that low-income populations are most harmed by smoking itself, which imposes massive costs in terms of morbidity, mortality, health care expenses and lost wages. Low-income earners can be the primary beneficiaries of higher tobacco prices because they are much more likely to quit, cut back or avoid tobacco addiction. The benefit to poor people is even greater if the revenue from a tax increase is used to fund programs that benefit the least well off.
The tobacco industry often claims higher taxes will lead to massive increases in smuggling from low to high tobacco taxing countries. Although smuggling is a serious problem, the World Bank’s report concludes that since tax increases decrease tobacco consumption while raising government revenue, the appropriate response is to crack down on criminal activity rather than forego the tax increases. Given recent revelations about the industry’s involvement in smuggling, such claims should be treated with caution.
BATA says:
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FACTS:

BATA misleadingly quotes figures not CPI-adjusted. Other than twice-yearly indexation, Australia has not increased tobacco excise since November 1999, falling well behind other comparable OECD countries in tobacco pricing. 

BATA wants:      
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FACTS:

BAT’s focus on “risk-reduced products” is part of an industry strategy of introducing new, largely untested products to counter advertising limits, weaken tobacco regulation and maintain a “corporate social responsibility” profile
 - while continuing to market tobacco products that kill half of their long-term users when used as directed. 
BATA says:      
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FACTS:

· There is a strong case for plain packaging as the next step in ending the use of the packet as advertising. 
 
· Many other “legal products” – e.g. pharmaceuticals – are required by law to be sold in plain packaging.

· 80% of smokers know their brand and are not influenced by displays. 

· Brand switching is uncommon in long term smokers - usually 10% or less. 

BATA says:      
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FACTS:

Recent research shows the tobacco industry simply bluffed Canadian and previous Australian governments with false and deliberately misleading arguments against plain packaging. Legal opinion suggests there is no good argument against plain packaging – it would not contravene any branding rights in national or international law. 
  
BAT’s concern with violation of international treaties is curious, given its complete failure to mention the Framework Convention on Tobacco Control, with which the Taskforce recommendations are entirely consistent.  
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